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The Agency at UF Announces Job Placement Success
The 100 Project aims to place 100 percent of graduates in jobs.
Gainesville, Fla. (November 8, 2017) – The Agency at UF today announced 30 of its 33
spring 2017 graduates were placed in jobs within six months of graduation. The students
majoring in advertising, public relations, journalism, telecommunication, graphic arts,
business and computer science are working in agencies and companies across the country,
including BBDO, Saatchi & Saatchi, Disney’s Yellow Shoes, Facebook and Google.
Last year, The Agency, an auxiliary of the University of Florida’s College of Journalism and
Communications, established “The 100 Project,” an ambitious initiative to place 100 percent
of the firm’s amazing graduating seniors in equally amazing jobs.
The initiative aims to increase awareness among employers about the unique on-the-jobtraining The Agency’s team members receive through a dedicated website and agency tours
where students meet management and human resource staff. Earlier this year, 50 students
visited 23 agencies in New York and Orlando. This week, a group of 31 students will tour 11
Atlanta agencies.
“Once employers learn about the unique training and mentoring provided to our student team
members, the program sells itself,” said Andy Hopson, executive director of The Agency.
“When they enter the job market, The Agency’s graduates have worked in a research-based
environment on various advertising, PR and digital campaigns for major brands. They are
prepared to hit the ground running.”
The Agency is led by a suite of professionals and staffed by over 120 students who develop
and execute campaigns for companies including P&G, McDonald’s, Best Buy, the American
Institute of Certified Public Accountants, Xcaret (an ecotourism destination in Mexico) and
numerous other clients.
“The fundamental skills and professionalism I learned at The Agency, combined with the
introduction to agency leaders in the field, helped me land my job,” said Chris Kennedy, a
former account executive at The Agency, who is now an assistant account executive at Saatchi
& Saatchi in New York. “I have the confidence that comes with having worked in a creative
agency helping to build brands and solve client problems.”

About The Agency
The Agency is a team of seasoned professionals and hand-selected twenty-somethings with
a passion for ideas that resonate with Millennials. It is housed within the University of
Florida’s College of Journalism and Communications. Built on a foundation of research, The
Agency develops inspired and informed campaigns to build brand loyalty among this
important segment of the population that will spend $10 trillion in their lifetimes. MAVY, a
Millennial research community, fuels this research focus.
About the University of Florida College of Journalism and Communications
The University of Florida College of Journalism and Communications, recognized by its
peers as one of the premier programs in the country, is driving innovation and engagement
across the disciplines of advertising, journalism, public relations and telecommunication.
The college’s strength is drawn from both academic rigor and experiential learning. It
offers bachelor’s, master’s and doctoral degrees and certificates, both online and on
campus. As one of the largest communication “teaching hospitals,” CJC students work
alongside professionals to gain practical experience in the Innovation News Center, which
generates content across multiple platforms, and The Agency, an integrated strategic
communication and consumer research agency focused on marketing to young adults. The
college includes seven broadcast and digital media properties, the STEM Translational
Communication Center and the nation’s only program in strategic communication for
social change.
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